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ABSTRACT

This study explores the sociolinguistic practices of overseas Vietnamese fans of Korean dramas (K-
dramas) through their interactions on an online blog. Utilizing an online ethnography approach, the
author collected qualitative data from blog posts and interactions. The findings reveal that K-drama
fans develop a unique vernacular, often incorporating code-mixing, which may be incomprehensible to
non-fans. This specialized language fosters a strong sense of belonging among fans, allowing them to
communicate more naturally and intimately. For Vietnamese fans, these interactions are particularly
significant, providing a profound sense of community and connection to their cultural interests,
especially when they are far from home. The study highlights the importance of fandom language in
creating and maintaining social bonds within the online K-dramas fan community.
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TOM TAT

Nghién cfu nay kham phd cac thuc hanh ngon ngi xa hdi ctia ngudi hdm mé phim truyén hinh
Han Qudc la ngudi Viét Nam & nudc ngoai thong qua cac tuang tac trén mot blog truc tuyén. St dung
phuang phap dan tdc hoc truc tuyén, tac gia da thu thap dt liéu dinh tinh tif cac bai dang va tuong
tac trén blog. Két qua cho thay ngudi hdm mo phim Han Qudc da st dung phuong phép “tron ma”
trong giao ti€p truc tuyén ma nguoi ngoai cong dong cd thé cdm thdy kh hiéu. Cach st dung ngon
ngir ddc biét nay da tao nén cdm giac thudc vé manh mé va su gan két than mét gitia nhiing nguoi
yéu phim Han Quéc. D6i véi ngusi hdm m Viét Nam, nhiing tuong tac nay dac biét quan trong, cung
dp mot cdm gidc cdng dong sau sac va két ndi vdi sa thich van hda ctia ho, ddc biét khi ho 6 xa qué
huang. Nghién cu nhan manh tdm quan trong ciia ngdn ngif ngudi ham md trong viéc tao dung va
duy tri cdc mdi quan hé xa hdi trong cong déng ngusi hdm md phim truyén hinh Han Qudc
truc tuyén,

Tir khéa: Ngon ngit hoc xd hdi, phim truyén hinh Han Qudc, phuong phdp ddn tic hoc truc tuyén,
ngdn ngd ngudi hdm mo.
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1. INTRODUCTION

Over the past decades, Korean pop
culture has been centered in Asia and
grown all over the world. It coincides
with the emergence of the internet,
leading to the wide distribution of
Korean dramas (K-dramas) around the
globe thanks to globalization. With the
fame of Korean Wave (as known as
Hallyu) in Japan and China, it is
impossible  for  Southeast Asian
countries like Vietnam not to
experience Korean pop culture from the
late 1990s. Following the “Doi Moi” - the
economic reform happened in Vietnam
in 1986, with the integration policy of
the Vietnam government, Vietnam saw
a media boom in the early 1990s, which
assisted Korean dramas in making their
way to be on air on Vietnamese
televisions’ channels. It can’t be denied
that K-dramas have made a significant
impact on Vietnamese youth culture
when a lot of Vietnamese people have
developed their passion for K-dramas
and connect with each other who have
the same interest through the support
of the Internet.

A lot of Korean shows, especially
ones that came out in the last few years,
are known for having modern looks. In
these plays, the plots include both real-
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life and idealized (consumerist) city life. So, new South
Korean media texts show and encourage a globalized
consumerist lifestyle that is mediated. Many young
people want to learn about and try out Korean dress,
make-up, and way of life, even in developing Asian
countries like Vietnam [1]. As a fangirl of K-dramas when |
was 10 years old after watching actress Kim Huyn Joo in
the drama “Glass Slippers” (released in 2002), | have
admitted the positive influence of K-dramas on my
lifestyle as well as the way my language practices related
to K-dramas in my daily interactions. Through K-dramas,
thisis thefirst time that | have stood a chance of accessing
the Korean beauty, Korean food and especially Korean
language. They held the images of Korean people with
adorable feelings via K-dramas’ characters, for instance, a
“hard-working”, “strong” male lead and a female
protagonist with “never-give-up” spirit, winning the
man'’s heart thanks to her kindness.

Despite the extensive body of research on K-dramas,
there remains a significant gap in the study of their
linguistic impact on society. K-dramas are no longer a
niche subject; numerous studies have explored their
transnational influence on fans across Asia. For instance,
Yang [2] examined the politics of differential
engagements with K-dramas, particularly in relation to
gender and class identities in Taiwan. Similarly, Lu et al.
[3]investigated how Chinese viewers enjoy American and
Korean TV dramas, focusing on cultural and genre
proximity. Hayashi and Lee [4] discussed the potential of
fandom and the limits of soft power through media
representations of a popular Korean melodrama in Japan.
These studies highlight the broad cultural and social
impacts of K-dramas across different regions. However,
there is a noticeable lack of research focusing on the
linguistic practices associated with K-dramas and their
relationship with society. This paper aims to address this
gap by examining the linguistic habits of a group of
overseas Vietnamese fans who engage in an online blog
dedicated to K-dramas. The rapid evolution of the
Internet has facilitated the widespread dissemination of
Korean entertainment culture in Vietnam, leading to a
vibrantfandom culture. In recent years, this phenomenon
has sparked extensive discourse in Vietnam, yet the
linguistic dimensions of this engagement remain
underexplored. By focusing on the linguistic practices of
these fans, this study seeks to contribute to a deeper
understanding of how K-dramas influence language use
and social interactions within this specific community.
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2. THEORETICAL FRAMEWORK AND RESEARCH
METHODS

2.1. Fandom as Speech Communities

A lot of research has shown the different definitions of
a speech community. Rampton [5] describes a “speech
community” as a complex and evolving concept. He
views it not just as a group sharing linguistic norms, but
as a dynamic, interactive entity where social actions and
linguistic practices are intertwined while Inoue [6]
suggests that a speech community should integrate the
historicity, materiality, and space-place distinctions of
language. In the context of globalization and late
capitalism, these modifications acknowledge the fluid
boundaries of speech communities. Fandom can be
viewed as one of the speech communities whose dialect
has its own set of traits that members of this organization
shared with each other. International K-drama fans are
defined as Non-Korean fans whose mother tongue is not
Korean. Regardless of the language barrier and
geographical distance, they still have a big passion and
obsession for K-dramas. Vietnamese fans could be
considered as a part of International K-dramas fans
community. The target subjects of this paper are K-
dramas Vietnamese fans, who belong to generation Y (as
known as millennials) - “the first generation who was
blessed to experience both an analog and digital world”
(Voiceover from Reply 1994 K-drama) in Vietham where
the Internet appeared in 1997.

Although attention to language usage is not new in
fandom studies, studies have generally interpreted the
particular vocabulary of fandoms as culturally produced
“secret codes” connected to collective identity. For
instance, Hellekson and Busse [7] observed the use of
slang words in fannish hashtags, genres, and categories
as a new form of textual poaching, with its own set of
aesthetic sensibility, fannish rules, and network. Besides
examining the language of fandom as a mere code or
tool, the author takes the sociolinguistic perspective of
interpreting fandom as a speech community, in which the
communicative patterns act as the key to understanding
how members of online audiences coalesce into
interpretive communities and then into speech
communities [8].

2.2, Social Identity Theory

Social Identity Theory (SIT), developed by Tajfel and
Turner [9], has significantly influenced the understanding
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of intergroup relations and social behavior. SIT posits that
individuals derive a sense of identity and self-esteem
from their group memberships, which in turn influences
their attitudes and behaviors towards in-group and out-
group members.

Onesignificant aspect of SIT is its integration with Self-
Categorization Theory (SCT), which further elaborates on
how individuals categorize themselves and others into
social groups. SCT explains how group norms and
behaviors are internalized, leading to uniformity in group
behavior and the emergence of collective phenomena
from individual cognitions [10].

Social Identity Theory (SIT) provides a valuable
framework for understanding the dynamics of fandom
language. SIT posits that individuals derive a sense of
identity and self-esteem from their group memberships,
which fosters a strong sense of belonging [9].

2.3. Research Methods

This research is conducted through an online
ethnography via a blog about K-dramas owned by an
overseas Vietnamese, guided by the following two
questions:

(1) What are the specific linguistic features of
Korean lexical incorporation in the language of
overseas Vietnamese K-drama fans?

(2) How does the language used by overseas
Vietnamese K-drama fans reflect their social identity?

Online ethnography, also known as digital or virtual
ethnography, is a qualitative research method that
adapts traditional ethnographic techniques to study
communities and cultures within digital environments.
Researchers engage with participants through online
platforms such as forums, social media, and chat rooms,
observing interactions, analyzing content, and
sometimes participating in discussions to gain an insider
perspective on the digital community’s dynamics and
cultural practices [11]. This method is particularly
valuable for understanding how people form and
maintain relationships, express identities, and create
meaning in virtual spaces. It allows researchers to explore
the evolving digital landscape, uncover hidden patterns,
and gain insights into global communities without the
constraints of physical borders.

2.4. Data Collection and Analysis

The data of this study is from the content from Ginko’s
Garden website (https://ginkovn.wordpress.com/). This
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blog is known to be the K-dramas sky of Vietnamese fans,
where they can initiate K-dramas discussions and
conversations, exchange opinions about K-dramas and
ways of life via K-dramas they watched. It also covers the
K-drama reviews and blog owners’ ratings, sometimes
focusing on individual dramas for “recaps”. Target
members of Ginko's Garden used to work and study
abroad, have their own point of views about K-dramas
and especially don't watch K-dramas based on trends.
The total number hits of this blogis 1,116,162 currently.

The study used a low-key approach, collecting data
that was found and observed [12]. This data included
written blog posts consisting of three key themes: K-
drama reviews, K-drama recaps, K-drama sharing
thoughts , and interactions between members on the
blogs via the “comment section”. The main goal was to
the linguistic practices that overseas
Vietnamese fans use to express their viewpoints on K-
dramas content and how their social identity through
online activities are formed, so the study didn't deeply
analyze the content of the dramas.

examine

Using an online ethnography approach, the
researcher observed and participated in the comment
section of a blog dedicated to Korean dramas. This
method allowed for an immersive understanding of the
community’s dynamics and cultural practices. The data
collection spanned three months, focusing on written
content, visual imagery, and interactions. The researcher
employed inductive qualitative content analysis to
identify patterns and themes. Analysis of the top posts
revealed that those attracting the most views often
featured in-depth reviews of recent K-dramas,
highlighting popular trends and viewer preferences.
Posts from ten years ago that garnered the most
comments provided insights into the evolution of
audience engagement and interests over time.
Additionally, “reunion posts,” where long-time inactive
members returned to comment, were examined to
understand the sense of community and nostalgia
within the forum. These posts often sparked lively
discussions and reconnected old members, showcasing
the enduring impact of K-dramas on their lives, and
through this comprehensive analysis, the researcher
gained valuable insights into how fans engage with K-
dramas, form identities, and maintain relationships
within the digital space.
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3. RESULTS AND DISCUSSION
3.1. Results
3.1.1. Code-mixing

From my daily observations of Ginko's Garden, | have
recognised that this speech community has shared a
unique way of using languages by using code-mixing in
response to the first research question. According to
Shafie and Nayan [13], code-mixing means mixing
multiple languages together and is a common trend on
social media networking sites. In Ginko’s Garden,
participants used Vietnamese as the blog’'s primary
language of communication, yet they often insert English
and Korean in romanization into their texts. Figure 1 will
show you the way a Vietnamese fan discuss the Korean
drama “The Light In Your Eyes” using adding English
words while the texts include Latinized Korean words are
listed in Figure 2.

“Speechless! Minh néi da ga & mdy phut cudi. Best plot
twist!

Best of the best!

Tdt ca gidi thich hop ly cho mach phim ta tung bén phia
khéng theo m¢t hudng nao. Giéng nhu xem tdp 8 xong
minh da néi, khéng biét xép phim nay vao dang nao, vi né
khéng c6 mét hudng ré rang phim sé di vé dau.

Gio'thi dé cd cau trd loi!

Master piece!”

[Speechless! | got goose bumps in the last few minutes.
Best plot twist! Best of the best! All scenes are reasonably
explained for the random storyline that is assumed to lead
us to nowhere. | hadn't figured the genre of this drama after
having watched episode 8 because there were no clear hints
to know the drama’s direction but now | have already had
my answer. Masterpiece!]

Speechless! Minh ndi da ga & may phut cubi. Best plot twist!
Best of the best!

T4t ca gidi thich hop ly cho mach phim ti tung bén phia khéng theo mét huéng
nao. Gibng nhu xem tap 8 xong minh da ndi, khéng biét xép phim nay vao dang
nao, vi né khéng cé mét hudng ré rang phim sé di vé dau.

Gio thi da co cau tra 161!

Master piece!

Figure 1. A comment on the Korean drama “The Light In Your Eyes”
(Source: Ginko's Garden)

“Makjang dung la dramatizing kich bdn ma, cd ném
cang nhiéu bi kich bdt hanh vao cho nhdn vdt chinh thi cang
tét, ki€u nhu khoi goi long thuong & khdn gia dé, réi sau dé
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khdn gia tich cuc theo d6i vi to mo véi s6 phdn ciia nhdn vat.
Redkye néi diung qud, makjang khéng phdi la gia vi ma
chinh la gao, la com cua drama Han dé.”

[Makjang is such a type of dramatizing script, the more
unfortunate tragedies are thrown at the main character, the
better it is, like inciting compassion from the audience,
consequently they would actively continue watching on the
account of their curiosity about the fates of the characters.
Redkye’s comment is right, makjang is not the spice but it is
the main course of Korean dramas.]

Makjang diing la dramatizing kich ban ma, ctr ném cang nhiéu bi kich bat hanh
vao cho nhan vat chinh thi cang tét, kiéu nhu khoi goi long thuong & khan gia
do, r6i sau do khan gia tich curc theo déi vi to mo v&i s6 phan cla nhan vat.
Redkye noi dung qua, makjang khong phai la gia vi ma chinh la gao, la com cla
drama Han do.

Figure 2. A comment on one type of Korean dramas: Makjang (=}

It is clear that target subjects add English into their
texts because they grew up when Vietnam carried out the
open-door policy and English replaced Russian to
become the first foreign language in Vietnam. They had
the opportunity to learn English at least from secondary
school to university. Additionally, we can see that
romanization is based on standard Korean pronunciation,
the word Makjang (%) in Figure 2 is the example of
how fangirls use Korean words. Vietnamese fans add
Latinized Korean words because the Vietnamese
alphabet uses the Latin alphabet system, which makes it
easier to express Korean terminology by their own
alphabet system. Furthermore, when they need to put
their ideas across strongly, code-mixing by using
Latinized Korean words is necessary, especially when
they find it difficult to express exact meanings of words in
Vietnamese. For instance, the Korean word “Makjang”
referring to the storyline or plot in K-dramas that goes to
the extreme, in unrealistic ways to attract high TV ratings,
is complex to explain in one Vietnamese word. Almost all
of them use these Latinized Korean words because they
find themselves more expressive in conveying their
points and allowing them to feel more immersed in
Korean culture.

Another pattern of code-mixing found on online
interactions are the unique fans' abbreviation terms that
only people in the speech community of K-dramas can
utilize and understand their meanings. In online
discussions, fans use specific slang and abbreviations
related to K-dramas. For example, “OTP” stands for “One
True Pairing” (a favorite couple), and “SLS” stands for
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“Second Lead Syndrome” (when fans prefer the secondary
character over the main lead). 100% comments from
members in Ginko's Garden blog use English abbreviation
words that are only used when talking about K-dramas.
Abbreviations usually used by fans are BTS (behind the
scene); OST (Original Sound Track), the name of Kdramas
such as QIHM (Queen In-hyun's Man); et cetera. In the
Korean entertainment industry, we need to understand
the formula of making a Korean drama. Besides the plot,
the cast, and the storyline, the original soundtrack and
behind the scene sections play a significant role in drawing
viewers' attention. That's why these abbreviations were
born and K-drama fans are familiar with and have the habit
of using them.

3.1.2. Sense of Belonging

The social identification of overseas Vietnamese fans,
particularly within the context of K-drama fandoms blog,
reveals a profound sense of belonging and community
through the language use. The authors of the blog posts
strive to maintain a pure Vietnamese linguistic style,
emphasizing the importance of cultural authenticity and
positive emotional expression, which explains how the
language used by overseas Vietnamese K-drama fans
reflects their social identity in the second research
question. Despite their rational and mature approach to
fandom, their passion remains undiminished, and they
continue to write in Vietnamese, thereby reinforcing their
cultural identity and connection to their roots
[15]. Furthermore, core members of Ginko's blog have
maintained strong connections the years,
weathering both bustling and quiet times. Even when
readership dwindled to just a few per week, the blog
remained a steadfast platform, preserving the shared
emotions and experiences of the past [14]. This enduring
presence underscores the deep bonds formed within the
community, reflecting the principles of Social Identity
Theory, where group membership provides a significant
source of self-esteem and identity.

Through Ginko's blog, they engage in lively
discussions, dissect plot twists, and speculate about
future episodes. This interaction not only provides
entertainment but also a comforting sense of familiarity
and connection:

over

“Ginko’s blog has been around for 15 years. To be exact,
the first post was about Coffee Prince Shop on August 25,
2009; Ginko didn’t remember until WordPress reminded me
of today. Thank you for the long time we spent together,
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from the bustling times to the quiet times, when there were
only a few readers for weeks and months. However, my blog
is still here, preserving the emotions of the past. | hope to
meet many new friends, meet many old friends, and still

have a small garden for friends to visit when they miss me.”
(Quote from Ginko - the blog owner)

For many, these online communities become a
surrogate family, offering emotional support and a
shared identity. This sense of belonging is particularly
significant for those living abroad, as it helps mitigate
feelings of isolation and homesickness and keeps them
connected to their roots and to others who share their
enthusiasm.

“Hello everyone. Hugs and hugs to Ginko, NH, Vit, and
especially Tiny, who has welcomed a baby. It's hard to
believe that 10 years have passed so quickly!

After listening to my friends' invitation, | watched The
Lightin Your Eyes until episode 6. I really like the relationship
between Hye-Ja and Joon-Ha; I like it more than MISA and
WISFC. The excess of love in the other two movies didn't
resonate with me. | prefer this genre as it offers a unique
perspective compared to other Korean films.” (Quote from
Tieu Phong - an active member)

“Hello Tieu Phong and Ginko, hugs to both of you. Ginko
Garden is a comfort to me, after all this time, visitors to the
garden may not retain the innocent and cute things of the
past, but the garden owner has never turned anyone away.”
(Quote from Ladyvitvitno1 - an active member)

3.2. Discussion

In the context of fandoms, the sense of belonging is
reinforced through the use of specific jargon, memes, and
phrases that are unique to the community. These
linguistic practices are in line with Leuckert (2020)’s
research [16] on social identity in digital communities
builds on the foundational principles of Social Identity
Theory (SIT) proposed by Tajfel and Turner [9]. Leuckert
emphasizes the importance of shared linguistic features
and meta-comments in forming a cohesive social identity
online like those on Reddit, create a sense of belonging
and identity through shared language and interactions,
which aligns with Tajfel and Turner's ideas about how
group membership and social categorization influence
identity and intergroup behavior. Within the K-drama
community, the utilization of "secret codes" is essential
for cultivating a shared identity. These codes frequently
incorporate particular phrases, allusions to renowned
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moments, or character names that only genuine
aficionados would identify. Referencing a character's
catchphrase or a notable story twist can immediately
evoke a sense of kinship among enthusiasts. Moreover,
code-mixing, characterized by the integration of Korean
lexicon with one's own language, is a prevalent practice.
Fans may nonchalantly include terminology such as
“oppa” (elder brother) or “daebak” (wonderful) into their
dialogues, effortlessly blending these expressions into
their daily vernacular. This not only demonstrates their
profound involvement with K-dramas but also solidifies
their affiliation with the fan community. These linguistic
subtleties strengthen an inclusive atmosphere in which
fans feel recognized and valued, thereby reinforcing their
connection with each other. K-drama enthusiasts
develop a distinctive and dynamic subculture through
their collective linguistic practices, distinguishing
themselves from non-fans.

Additionally, Self-Categorization Theory (SCT), a
component of SIT, explains how fans categorize
themselves and others into social groups based on
shared linguistic practices [11]. This self-categorization
process leads to the internalization of group norms and
behaviors, further solidifying the fan identity. For
example, fans of K-dramas might use specific Korean
terms and phrases in their daily conversations, signaling
their membership in the fandom and reinforcing their
social identity. Thus, SIT and SCT together elucidate how
fandom language not only fosters a sense of belonging
but also shapes and maintains the social identities of its
members.

4. CONCLUSION

To sum up, through an online ethnography approach
as both an observer and a participant, the author sees that
people who have a similar preference for K-dramas speak
in their own way. Therefore, it is a fact that fans in fandom,
in this case, Kdrama lovers utilize a specific vocabulary that
those outside the group may not comprehend or identify.
Code-mixing can be used to bridge the gap in Viethamese
fans’ communication with more precise words in much
better and more natural ways.

For K-drama fans, the sense of belonging fostered
through fandom language and online interactions is
profound, especially when they are far from home. These
fans create a virtual community where they can share
their passion for K-dramas, using specific jargon, memes,
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and quotes from their favorite shows. These fans create a
virtual community where they can share their passion for
K-dramas, using specific jargon, memes, and quotes from
their favorite shows. This shared language acts as a
bridge, connecting individuals across different cultures
and geographies, with active members currently living
and working in Singapore, Canada, America. Not only is it
entertaining, but it also brings a soothing feeling of
connection and familiarity. They have found a sense of
belonging and support through this online speech
community, which has become a comfort in everyday life.
Having a cultural anchor that reminds them of their roots
and connects them to others who share their passion is
especially important for people living abroad, as it helps
alleviate homesickness and feelings of loneliness.

Apart from useful value in sociolinguistic practices of
overseas Vietnamese Korean television fans through
interactions on an online blog, the study has potential
limitations. Firstly, the sample size and diversity may be
limited, focusing primarily on a specific group of
Vietnamese K-drama fans, which could affect the
generalizability of the findings to a broader audience.
Additionally, the study might not fully capture the
linguistic diversity within the fan community, especially if
it focuses predominantly on Vietnamese fans. Regarding
future research considerations, researchers should
consider including a broader range of K-drama fans from
diverse cultural and linguistic backgrounds. They could
conduct focus groups or face-to-face interviews to
identify possible patterns of in-person communication
and its impact on the fan community. By examining the
sociolinguistic practices of K-drama fans alongside those
of other fandoms, comparative studies could uncover
both unique and common features. It would be beneficial
to investigate how various online platforms influence
communication styles and language use within the fan
community as well.

The target overseas Vietnamese fans group in this
paper is the speech community that shares the same
desire for K-dramas and expresses themselves including
not only their opinions about Kdramas but also their
lifestyle and personality by their own fandom language.
“Girls are loyal” is a proverb that | learnt from a K-drama
“Reply 1997”, which is so true when | witness the long-
term existence of Vietnamese fans from Ginko Garden's
blog. K-dramas gather us together, make us become a
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speech community with endless discussions, and the
bottom line is that the language we share and use in this
community helps us express our true selves.

The author of the referenced research article frequently
uses the first-person pronoun “I” to present her findings and
perspectives. This schoice reflects her personal engagement
and direct involvement in the research process.
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